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KYPIA EPTAzIAKH EMNEIPIA

Navemotiuo Awyaiou

ZxoAn Emotnuwv tng Aloiknong

Tunpa Owovoptknig kot Atoiknong ToupLlopou
Enikoupog KaBnyntng

19.10.2021 éwg onuepa
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Mapoxr CUUBOUAEUTIKWY UTTNPECLWV KOL EKTIOVNON QVATTTUELOKWY HEAETWV AnUOCLou
Kot ISlwTkoU Topéa

3/2004 £wc 4/2014 ko 2/2018 £wg ofpepa

Zevoboxelako EnpeAntrplo EAAGSag
Product & Marketing Manager «EAAnvikoU MpwtvoU »
15/10/2015 €wg 15/01/2018 kat 04/06/2018 ¢w¢ 31/12/2018
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JUpBoulog Yroothpléng oto mAaiolo oxedlaopol tou EBvikou Ztpatnywkou Ixediou
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12/2005 £¢wg 8/2006

‘O og Enyyelprioewv ManackouAn

(Yanna Tours & Kanelos Tours)

JUpBouAog Avadlopydvwong AlotknTtikwy Asttoupylwv & Marketing
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EAAnVKOG Opyaviopog Toupilopou (E.O.T.)
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EPEYNHTIKH EMNEIPIA
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Organization — DMO) kat tnv miAotikn Asttoupyia Touptotikou Mapatnpntnpiou»
01/04/2017 éwg 30/06/2017

‘Epyo «HAektpoviké Apxeio Emtiotnuovikwv MeAetwv & EpeuvVwY OXETIKWY UE THV
Touptotikn Avamtuéncr»
09/03/2015 £wc 22/07/2015

Kowotikn Mpwtofoulia Interreg 11IB: MOST «Meooyetako lMoapatnpnthplo yLo tov
Biwatuo Touptouo (MEDOCC)»
06/03/2007 é¢wc 31/07/2007




Kowotikn MpwtoPoulia Interreg 11IB: AECHIMED «Meooyetako lNpotumo yia tov
Aslpoptko Touptoud (MESST)»
06/03/2007 €¢wg 31/12/2007

EOvik6 Kévtpo Kowwvikwv Epguvwv (EKKE)

MNpaéng: «Epeuva, Exnaibsuon kat Ymodouec: O TplywVIoUOS TwV aéOVwV aTpatnyLKHC
avarntuéng tou EKKE (REDI)»

MNE 4: «AgLpOpo¢ TOUPLOTIKY avanTuén O TEPLOXEC UE PUTLKOUG TTOPOoUC: KataduTikog
TOUPLOUOC O OaAdooteg [TPOOTATEUOUEVEC TTIEPLOYEC Kot OspUaALlouog oe lNeployec
lapotikwy Quotkwv Mopwv».

31/06/2018 £¢wg onpepa

20vdeopog Twv v EAAGSL Touplotikwv & Tafldiwtikwv Mpadeiwv (HATTA) — Terra
Mentor Consulting

El81kOC ouvepydtng oto mpoypaupa «Allways Tourism — [Mpowdnon the
QVTOYWVLOTIKOTNTAC KAL TG ATATXOANCNG OTOV KAdSO TWV TOUPLOTIKWYV YpoPELWYV,
UEOW TNC TTPOCAPUOYIC EQPYUIOUEVWY KAL ETUXELPNUATLWY OTIG VEEC EPYACLAKES
QAITQUTHOELG OTO XWPO ToU ToupilouoU» tng Kowvotikng MpwtoBoulioag EQUAL:

Apaon 6: Anpoupyia odnyou «ZUyxpovwy UeBOSwV opyavwaong Kat mwAnonc Tou
TOUPLOTLKOU TIAKETOU »

1/2007 €wg 8/2007

Apaon 14: «Anutoupyia reptBaAdovroc kat epyadeia thAepyaoiag yia tnv uetaBoon
KalL TPOCAPLUOYH OTLG VEEG QTTALTHOELC TNG AYOPAC Kol TILAOTIKY AglToupyia Tou
eptBaAdovroc kat Twv epyalieiwv tnAgpyaciag. Yrootnpién — Kadodriynon Xpnotwv»
11/2007 €wg 4/2008

Navermotipo Osoocaliog — Enttpony Epsuvwv

El8koG ouvepyatng oto npoypappoa INTERREG HIB «Meooyetaxo Mapatnpntripto yia
tov Biwotuo Touptouo (MEDOCC)»

01/04/2005 £w¢ 30/06/2005 kot 14/10/2005 £¢wg 30/06/2006

ErtupeAntiplo ApyoAidag — Mpoypappa RIPE

ETLoTNMOVLKOG Zuvepydtng TG Opadag Urenio tou A.M.O. oto Mpoypappa RIPE
(Regional Innovation for Peloponnese — Mpoypappa Kawotopiag otnv Mepidépela
MeAomovvrioou) otnv dpdcn « OAokAnpwuévo MNMAnpopoptako SUotnua MNepLPePELOKNG
Avantuéng MeAomovvrioou» mou ektéleoe To EmpeAntrplo ApyoAidag

01/09/2003 £¢wg 31/05/2004

APOPA — AHMOZIEYSEIZ SE ENISTHMONIKA MEPIOAIKA (ME KPITES)

Kontis A.P., Skoultsos S. (2021) “Digital evolution in tourism marketing channels: Greek
tourism industry and Online Travel Agencies”, European Journal of Tourism Research,
30, p. 3004. doi: 10.54055/ejtr.v30i.2591

Skoultsos S., Kyriakaki A., Kontis A.P., Sdrali D. (2020) “Sharing economy in time of
economic crisis: The owners' perspective of Airbnb rentals in Greek cities”. Journal of
Regional Socio-Economic Issues (JRSEI), ISSN: 2049-1395 (print), 2049-1409 (online), vol.
10, no. 3, pp. 46-61

Skoultsos S., Kontis A.P. (2020) “Community Involvement in event planning: Cases from
Greek Festival Market”. Journal of Regional Socio-Economic Issues (JRSEI), ISSN: 2049-
1395 (print), 2049-1409 (online), vol. 10, no. 3, pp. 22-35

Skoultsos S., Kontis A.P., Sarantakou E. (2017) “Conceptualization of changes in tourism
industry’s distribution channels: The case of peer - to - peer business models and




sharing economy platforms”, Journal of Tourism Research, ISSN 2241-7931, vol. 16, pp.
292-303

Sarantakou E, Kontis A.P. (2016) “The development of enriched mixtures of cultural
tourism, for the re-promotion of Greek mature destinations”, TOURISMOS, ISSN: 1790-
8418 (print), 1792-6521 (online), vol. 11, no. 2, pp. 262-283

Kontis A.P., Vrysagotis V. (2011) “Supplier selection problem: A literature review of
Multi-criteria approaches based on DEA”, Advances in Management & Applied
Economics, ISSN: 1792-7544 (print), 1792-7552 (online), vol. 1, no. 2, pp. 207-219

Vrysagotis V., Kontis A.P. (2011) “Warehouse layout problems: Types of problems and
solution algorithms”, Journal of Computations & Modelling, ISSN: 1792-7625 (print),
1792-8850 (online), vol.1, no. 1, pp. 131-152

Kontis A.P., Siassiakos K, Kaimakamis G, Lazakidou A. (2010) “E-commerce application
study and complementary services in the sector of laboratory diagnostics based on
consumers' opinion”, International Journal of Electronic Healthcare, ISSN: 1741-8453
(print), 1741-8461 (online), vol. 5, no. 4, pp. 425-436

KE®ANAIA 3E ZYANOTIKOYZ TOMOYS (ME KPITES)

Kontis A.P., Lagos D. (2016), Chapter 12: “Data Driven Marketing Decision Making: An
application of DEA in Tourism Marketing Channels” in Kostas Rontos, Jose Filipe, Paris
Tsartas (eds.) “Modeling and New Trends on Tourism: A Contribute for Social and
Economic Development", pp. 195-214, ISBN: 978-1-63485-920-2, New York: Nova
Publishers

Tsartas P., Sarantakou E., Kontis A.P. (2016), Chapter 5: “Tourism Development Models
in Greece: Trends and Challenges in an Effort to Change the Paradigm” in Kostas Rontos,
Jose Filipe, Paris Tsartas (eds.) “Modeling and New Trends on Tourism: A Contribute for
Social and Economic Development", pp. 79-96, ISBN: 978-1-63485-920-2, New York:
Nova Publishers

Kovtng A.M. (2017), «Touplotikd Mdpketivyk KaAUpvou: Kavovtog tnv Kpion eukatpia»
oto Todptag M. kat AUtpag M. «Touplopdg, Touplotik Avamtuén: JupuBoAéc EAAVWY
Emotnuovwy», o. 495-503, ISBN: 978-960-02-3309-4, ABnva, Ekddoelg Namalron

AHMOZIEYZEIE ZE EMEZTHMONIKA ZYNEAPIA (ME KPITEZ)

Tsartas P., Sarantakou E., Kontis A.P., Stergiou E., Giannopoulos K., (2021)
“Strengthening the tourism multiplier effect at interregional level: The example of two
Greek Regions in the SILC project”, 1°* International Scientific Conference “Silk Road
Sustainable Tourism Development and Cultural Heritage (SRSTDCH)”, Aristotle
University of Thessaloniki (AUTh) and IEREK- International Experts for Research
Enrichment and Knowledge Exchange, abstract in Conference Proceedings

(Virtual, 22-23 November 2021)

Papavasileiou M., Kontis A.P., Sarantakou E., Tsartas P., (2021) “Environmental
awareness and sustainable practices of the tourism companies of Epirus in the context
of Corporate Social Responsibility”, 1% International Scientific Conference “Silk Road
Sustainable Tourism Development and Cultural Heritage (SRSTDCH)”, Aristotle
University of Thessaloniki (AUTh) and IEREK - International Experts for Research
Enrichment and Knowledge Exchange, abstract in Conference Proceedings

(Virtual, 22-23 November 2021)

Xyptera E., Sarantakou E., Kontis A.P., (2021) “Exploring the impacts of COVID-19 on
tourists’ behavioral patterns. The case of Pieria - Olympus Coastline” 4th International




Scientific Conference “TOURMAN 2021”, International Hellenic University, abstract in
Conference Proceedings
(Virtual, 21-23 May 2021)

Kontis A.P., Kourkoulou I., Vlassi E., (2021) “Social Media during the Covid-19 erain 5 *
Hotels in Attica, Greece”, In Kavoura A., Havlovic S., Totskaya N. (eds), Strategic
Innovative Marketing and Tourism in the COVID-19 Era, Springer Proceedings in
Business and Economics. Springer, Cham, pp. 223-231. doi.org/10.1007/978-3-030-
66154-0_24

Souki S.D., Kontis A.P., (2020) “The end of Millennials and the Generation Z:
Differences, interactions and consumption patterns in the Greek touristic reality”, 8th
International Conference on Contemporary Marketing Issues, In Sarmaniotis, Ch. (eds)
Conference Proceedings (e-book)

(Virtual, 11-13 September 2020)

Tsitoura, E., Tsartas, P., Sarantakou, E., Kontis, AP. (2021). “Cycling Tourism:
Characteristics and Challenges for the Developments and Promotions of a Special
Interest Product”. In: Katsoni, V., van Zyl, C. (eds) Culture and Tourism in a Smart,
Globalized, and Sustainable World. Springer Proceedings in Business and Economics.
Springer, Cham. https://doi.org/10.1007/978-3-030-72469-6_2

Kontis A.P., Tsakalos I., Stavrinoudis Th., (2020) “Dominance of Tourism Marketing
Channels in the Global Travel and Tourism Industry: A Financial Market Perspective”, In
Kavoura A., Kefallonitis E., Theodoridis P. (eds), Strategic Innovative Marketing and
Tourism, Springer Proceedings in Business and Economics. Springer, Cham, pp. 1.097-
1.105. doi.org/10.1007/978-3-030- 36126-6_122

Kontis A.P., Doumi M., Kyriakaki A., Mouratidis K., (2020) “Residents’ Perceptions of
Tourism Impact on Local Economic Development During the Economic Crisis: The Case
of Kavala”, In Kavoura A., Kefallonitis E., Theodoridis P. (eds), Strategic Innovative
Marketing and Tourism, Springer Proceedings in Business and Economics. Springer,
Cham, pp. 609-617. doi.org/10.1007/978-3-030- 36126-6_68

Tsartas P., Sarantakou E., Kontis A.P., Skoultsos S., Vardopoulos 1., (2019) “Spa and
wellness tourism development: Cases from three Greek islands”, 3rd International
Scientific Conference “TOURMAN 2019” Conference Proceedings “Tourism, travel and
hospitality at crossroads: The way ahead”, International Hellenic University

(Greece, Thessaloniki, 24-27 October 2019)

Skoultsos S., Kontis A.P., Eleftheriadis A., (2019) “Music Festivals Hosting and Impacts:
The case of Greek Festivals”, TOURMAN 2019, 3rd International Scientific Conference
“TOURMAN 2019” Conference Proceedings “Tourism, travel and hospitality at
crossroads: The way ahead”, International Hellenic University

(Greece, Thessaloniki, 24-27 October 2019)

Kontis A.P., Skoultsos S., Papayiannis D., (2019) “Tourism Marketing Channels in Digital
Evolution Era: Online Travel Agencies in Greek Tourism Industry”, In Kavoura A.,
Kefallonitis E., Giovanis A. (eds), Strategic Innovative Marketing and Tourism, Springer
Proceedings in Business and Economics. Springer, Cham, pp. 1303-1310.
doi.org/10.1007/978-3-030-12453-3_149

Kontis A.P., Dimopoulou G., (2019) “Exploring the Power of Certification Systems in the
Development of Hiking Tourism in Greece: The Case of Menalon Trail from the Demand-
Side”, In Kavoura A., Kefallonitis E., Giovanis A. (eds), Strategic Innovative Marketing
and Tourism, Springer Proceedings in Business and Economics. Springer, Cham, pp. 593-
602. doi.org/10.1007/978-3-030-12453-3_68



Papayiannis D., Skoultsos S., Kontis A.P., (2019) “Enhancing Airports’ Employees Job
Satisfaction with Training Techniques. Investing on IM.I.A. and the Case of Greek
Airports’ Ground Handling Services”. In: Katsoni V., Segarra-Oia M. (eds) Smart Tourism
as a Driver for Culture and Sustainability. Springer Proceedings in Business and
Economics. Springer, Cham, pp. 527-542. doi.org/10.1007/978-3-030-03910-3_36

Kontis A.P., Skoultsos S., Kyriakaki A., Marmara A., (2018) “Reexamining tourism
experience during the new era of peer to peer business models: The demand’s
perspective”, In Christou E., Alexandris K. and Fotiadis A., (eds), TOURMAN 2018
Conference Proceedings “In search of excellence in tourism, travel & hospitality”. ISBN
978-960-287-159-1, pp. 449-504

Skoultsos S., Kontis A.P., Papayiannis D., (2018) “Reconsidering events and festivals as
parts of local tourism product: The case of the Greek market”, In Christou E., Alexandris
K. and Fotiadis A., (eds), TOURMAN 2018 Conference Proceedings “In search of
excellence in tourism, travel & hospitality”. ISBN 978-960-287-159-1, pp. 412-416

Kontis A.P., Skoultsos S., (2018) “Enhancing Hospitality Services Through the
Engagement of Visitors in Local Gastronomy Experiences: A Marketing Perspective from
the Supply-Side”. In: Katsoni V., Velander K. (eds) Innovative Approaches to Tourism
and Leisure. ISBN (print) 978-3-319-67602-9, (online) 978-3-319-67603-6, Springer
Proceedings in Business and Economics. Springer, Cham, pp. 339-349

Kontis A.P., Skoultsos S., Stavrinoudis Th., (2017) “Marketing the local authenticity for
sustainable tourism development: the case of “we do local” project”, IMIC 2017
International Conference: 5th Aegean University Tourism Conference “Tourism: Trends,
Prospects and Implications for Enterprises and Destinations”, Book of abstracts ISBN:
978-960-6746-16-1, Heliotopos Conferences

(Greece, Santorin, October 19-21, 2017)

Skoultsos S., Kontis A.P., (2017) “The importance of Community Involvement at event
tourism: Cases from Greek Festival Market”, IMIC 2017 International Conference: 5th
Aegean University Tourism Conference “Tourism: Trends, Prospects and Implications
for Enterprises and Destinations”, Book of abstracts ISBN: 978-960-6746-16-1,
Heliotopos Conferences

(Greece, Santorin, October 19-21, 2017)

Kontis A.P., Gkoumas A., (2017) “Greek Breakfast”: A New Tourism Brand Name for an
Age-Long Gastronomy Tradition. In: Kavoura A., Sakas D., Tomaras P. (eds) Strategic
Innovative Marketing. ISBN (print) 978-3-319-56287-2, (online) 978-3-319-56288-9,
Springer Proceedings in Business and Economics. Springer, Cham, pp. 235-241

Gkoumas A., Kontis A.P., Tsartas P., (2016) “Challenges in developing the national
electronic depository for tourism studies in Greece”, in Andriotis K. (eds) Conference
Proceedings of the International Conference On Tourism (ICOT 2016) “New Challenges
and Boundaries in Tourism: Policies, Innovations and Strategies”. ISSN: 2241-9314,
ISBN: 978-618-81503-1-7, International Association for Tourism Policy, pp. 679-690
(Italy, Naples 29 June - 2 July 2016)

Sarantakou E., Kontis A.P., (2015) “The development of enriched mixtures of cultural
tourism, for the re-promotion of Greek mature destinations: Experiential tourism as a
Challenge”, International Meetings Industry Conference 2015 (IMIC 2015) “1st
International Conference on Experiential Tourism”

(Greece, Santorini, October 9-11, 2015)

Kontis A.P., Lagos D., (2015) “Factor framework for the evaluation of multichannel
marketing mixes in 5* city hotels”, In: Kavoura A., Sakas D., Tomaras P. (eds) Conference



Proceedings of 3rd International Conference on Strategic Innovative Marketing (IC-SIM
2014). ISSN: 1877-0428, Procedia - Social and Behavioral Sciences, 175 pp. 408-414.
(Spain, Madrid, September 1-4, 2014)

Kontis A.P., Lymperopoulos C., Lagos D., (2013) “Decision Factors for the Evaluation of
the Tourist Marketing Channels for Attica’s 5% and 4* Hotels”, 5th International
Scientific Conference — Tourism Trends & Advances in the 21°* Century”, University of
the Aegean

(Rhodes, Greece May 30 — June 2, 2013)

Kovtng A.N., Navta M., Ziaowdkog K., Kaipakaung I., (2009) «Mehétn Epapuoyng tou
HAektpovikoU Epmopiou Kal ZUMMANPWUATIKWY YTINPECWWY OTOV TOMED TWV
Epyaotnplakwyv AlayvwoTtikwy, Bacel Twv AoPewv Twv Ayopaotwv», oto 210 EBviko
Juveédplo tng EAAnvVIkAG ETalpeiag Emyelpnolokwy Epeuvwy kat tou T.E.l. ABRvag pe
Béua «AnPn Anopaocewv ota Zuotnuata Yysiag», ISBN: 978-960-87277-4-8

(ABrva, EANGda 28-29 Maiou 2009)

Kontis A.P., (2009) “The Development of Tourism in Lakeside Areas in the Region of
Thessaly: The cases of Lake Plastiras (Megdova) and Lake Sykia”, 4th International
Scientific Conference - Planning for the Future - Learning from the Past: Contemporary
Developments in Travel, Tourism Hospitality”, University of the Aegean

(Rhodes, Greece April 3-5, 2009) [Proceedings on CD-ROM]

Tsartas P., Zagotsi S., Kontis A.P., Kyriakaki A., (2004) “Social and Professional mobility
in Touristic area of Greece: a critical appraisal of research findings (1972-2004)",
International Conference “Tourism in Europe — The 2004 conference: Borderless
Frontiers, Implications for Tourism in the New and Enlarged European Union”,
Intercollege Cyprus & Leeds Metropolitan University United Kingdom

(Nicosia, Cyprus, December 10-11, 2004) [Proceedings on CD-ROM]

BIBAIA - EKNAIAEYTIKA ETXEIPIAIA

Koving AAé€log - NMaramiog, «0ényog uyxpovwv Med6éwv Opyavwons kot MwAnong
TouptotikoU Makétou», £kGoon Tou ZUvEEoHou Twv Ev EAAGSL TouploTikwy & TaflSLwTikwy
Mpadeiwv (HATTA), 2007

H ékboon npayuatonotidnke oto mAaioto tou npoypduuaroc «Allways Tourism — lpowdnon
TNG QVTAYWVIOTIKOTNTAC KOL TG QITOYOANCNG OTOV KAS0 TwV TOUPLOTIKWVY YPAPELWYV,
UECW TNG TMpooapuoyns epyalOUEVWY KOl ETUXEIPNUATIWV OTIC VEEC EPYUOLOKEC
QAITAUTNOELG OTO XWPO TOU ToupLooU» the Kowotiknc MpwtoBoudiac EQUAL

AIAAKTIKO EPTO (MPOMTYXIAKA MPOrPAMMATA)

Akadnpuaiko ‘Erog 2021-2022

Navemotiuo Atyaiou

TuApo OwovoLKAG Ko Atoiknong ToupLtopol
Xelpepvo eEaunvo

= [1poBoAn kat Mpowdnon TouploTikwv Emiyeiproswy
=  Fioaywyn oto TouploTiko MApKETIVYK

=  TouploTiko MapKeTIvyk

Eapwvo gEaunvo
= Juunepupopd Katavalwti
= Kavaldia Atavourc otov Touplouo

Akadnuaiko Erog 2020-2021
Navemotio Ayaiou
TuRpa OwovoukAG Kot Atoiknong ToupLtopol




Xelpepwvo eEaunvo
= [1poBoAn kat Mpowdnon Touplotikwv Emiyepriocswy
=  TumnoAoyiec kai Xapaktnptotikd TouptoTikwy Mpooplouwv

Eapwvo eEaunvo
=  Eloaywyn oto TouploTikd MApKeTIVYK

Metropolitan College (oe cuvepyaoia pe To Queen Margaret University)
Xelpepwvo eEaunvo

BA (HONS) Business Management

= Principals of Marketing

BA (HONS) Marketing Management
= Principals of Marketing

BA (HONS) International Hospitality & Tourism Management
= Principals of Tourism Marketing

Akadnpaiko Etog 2019-2020

Navemotiuwo Awyaiou

TuApa Owovoptkig kot Atoiknong ToupLlopou
Xelpepvo e€apnvo

=  Fioaywyn oto TouploTiko MApKeTIVYK

Eapvo eEaunvo
= [1poBoAn kat Mpowdnon TouploTikwv Emiyeprioswv
=  TumoAoyieg kat Xapaktnptotikd Touptotikwv Mpooplouwv

Metropolitan College (o cuvepyacia pe To Queen Margaret University)
Xeluepvo eEaunvo

BA (HONS) Business Management

=  Foundations of Marketing

BA (HONS) Marketing Management
=  Foundations of Marketing

BA (HONS) International Hospitality & Tourism Management
=  Foundations of Marketing

Eapwvo ggaunvo

BA (HONS) Business Management
= Marketing in Practice

=  Value-driven Marketing

Akadnpaiko Erog 2018-2019

Naverotio Ayaiou

TuRpa OwovoutkAG kKot Atoiknong ToupLlopol
Xeluepvo eEaunvo

= [IAnpogoplakd Zuotnuata Atoiknong

Eapvo eEaunvo
=  Fioaywyn oto TouploTiko MApKeTIVYK
= EMUYELpNUATIKOTNTA

Metropolitan College (oe cuvepyaoia pe To Queen Margaret University)
Eapwvo gEaunvo

BA (HONS) Business Management

=  Marketing in Practice




‘ =  Value-driven Marketing

Akadnpaiko ‘Etog 2017-2018

Navemotiuo Atyaiou

TuRpa Aoiknong Enyelpnoswv

Xelpepvo eEaunvo

*  Mapketivyk & KavdAia Atavour¢ otov Touptouo

TuRpo OwovopuLKAG Kot Atoiknong ToupLlopol
Eapwvo eEaunvo
=  Eloaywyn oto TouploTikd MApKeTIVyK

Akadnpaiko Erog 2016-2017
Navemotiuo Atyaiou
TuRpa Aloiknong Enyelpnoswv

Eapwvo gtaunvo
= Mapketivyk & Kavadia Atavour¢ otov Touptouo

Akadnpaiko ‘Erog 2015-2016

TexvoAoyiko Eknaitdsutiko 18pupa Zteped EAAASOG
TuARa AoyLOTLKNG & XPNHOTOOLKOVOULKAG
Xelpepvo E€aunvo

=  MdapkeTivyk

Eapwvo E€aunvo
= Avadutikn Aoylotiki

Akadnpaiko Etog 2014-2015

TexvoAoyiko Ekmaudeutiko 16pupa Ztepedg EAAGS G

TuRpa Aloiknong EmelpRocwy pe Slatpnuatiki avabeon Kot oto THAA AOYLOTIKAG
& XpNHATOOLKOVOULKIG

Xelpepvo E€apnvo

= MapKeTivyk

= Aoytotikn Kootoug

TuRpa Epnopiag & Atadnuiong

Xeluepvo eEaunvo

=  Mapketivyk Hriiwv Mop@wv Touptouou
= Evtumn kat HAsktpovikn Alapnuion

TuRpa AoyloTtikig & XpnLoTOOLKOVOLLKAG
Eapwvo ggaunvo

*  Avadvtkn Aoylotiki

= Avaldutikni Noyiotikn (E)

TuRpa Aoiknong Zuotnudatwv E¢podiacol
Eapwvo E€aunvo
= (@opoloyikn NoyLotikn

Akadnpaiko ‘Erog 2013-2014

TexvoAoyiko Ekmaudeutiko 16pupa Ztepedg EAAGSaG
TUARO AOYLOTIKA G & XPNLOTOOLKOVOLKAG

Eapwvo E€aunvo

= Avadutikn Aoylotikn

TuRpa Aloiknong Emyelpnoswv
Eapwvo E€aunvo
=  Xpnuatooikovoputkn Aoyiotikn |
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IST College

Xeluepvo eEaunvo

= Tourism Industry and Enterprise
= Festivals and Events

Eapwvo sEaunvo

=  Hospitality Management

= The Tourist Market: Behavior & Motivation
= Tourism Destination Planning

Akadnpaiko ‘Erog 2012-2013

TuRpa Aloiknong Enyelpnoswv
Xelpepwvo E€aunvo

= Xpnuoatoolkovoutkr AoyLotikn

Tunpa Aoiknong Zuotnpatwv Edpodiacpol
Xelpepvo E€aunvo

= Xpnuoatootkovoutkn AoyLotikn

= (Qopoloyikn Noytotikn

Eapwvo E€aunvo

= Aoytiotikn Kootoug

= (Qopoldoyikr Noytotikn

= Xpnuatooikovouikn Atoiknon

Akadnpaiko ‘Erog 2011-2012

TuApa Aoiknong Zuotnudatwv E¢podiacol
Xelpepwvo E€aunvo

= Xpnuatootkovoutkr AoyLotikn

= Qopoloyikn Aoytotikn

=  Xpnuatooikovoutkn Atoiknon

Eapvo e€aunvo

=  Xpnuatootkovoutkn Atoiknon

= Qopoldoyikn NoyLotikn

= Teyvikég AvaAuonc Aloikntikwv & OLKOVOULKWY ATTOQACEWVY
= ANoyiotikn Kootoug

TuRpa Aloiknong Emyelpnoswv
Eapwvo g€aunvo
= Aoytotikn Kootoug

Akadnpaiko ‘Erog 2010-2011

TuRpa Aoiknong Zuotnudatwv Epodiacol

Xeluepvo eEaunvo

= Awoiknon Mdpketivyk

= (@opoloyikn NoyLotikn

= Teyvikég AvaAuonc Atoikntikwv & OLKOVOULKWY ATTOQAOEWVY
= Xpnuatooikovoutkn Atoiknon

TuRpa Aoiknong Zuotnudtwv Epodiaciov

Eapwvo gEaunvo

= Awoiknon Mdpketivyk

= (@opoloyikn NoyLotikn

= Teyvikég AvaAuonc Alokntikwv & OLKOVOULKWY ATTOQATEWV
= Xpnuoatootkovoutkn Atoiknon




Akadnpaiko ‘Erog 2009-2010

TuRpa Aoiknong Zuotnudtwv Edpodiacpov
Xelpepvo €apnvo

= Awoiknon Mapketivyk

=  Qopoloyikn Noylotikn

= ANoytotikn Kootoug

=  Xpnuatooikovoutkn Atoiknon

Eapwvo eEaunvo

= Awoiknon Mdpketivyk

= (Qopoloyikn Noylotikn

= Xpnuoatootkovoutkr AoyLotikn
= Xpnuatootkovoulkn Atoiknon

Akadnpaiko ‘Erog 2008-209

TuApa Aoiknong Zuotnudatwv E¢podiacpol
Xelpepvo eEaunvo

=  Awoiknon Mdpketivyk

= Aoytotikn Kootoug

= (Qopoldoyikn Noylotikn

= Teyvikég Ekmovnong Epeuvntikwyv MeAetwy

TuApa Aoiknong Zuotnudatwv E¢podiacol
Eapvo e€aunvo

=  Awoiknon Mdpketivyk

=  Aoytotikn Kootoug

= (Qopoldoyikn NoyLotikn

= Teyvikég Ekmovnong Epeuvntikwyv MeAetwy

AIAAKTIKO ‘EPro (METANTYXIAKA MTPOTPAMMATA)

Akadnpaiko £tog 2021 — 2022

EAANVLIKO AvolKTO MavenioTtApLLo

MMZ «Aloiknon Touplotikwy Emxelproswv»

Etola Ogpatikn Evotnta

=  Touptotiko Mapketivyk Dopéwv, Opyavwoeswyv kot Emyeipnocwv (ATE61)

Navemotiuo Atyaiou

AMMZ «Ztpatnywkn Aloiknon Touplotikwy Mpooplopwy kat Emiyelproswv Olofeviagy
Eapwvo ggaunvo

=  Mapketivyk Touptotikwy lpooptouwyv kat Emtiyeiprioewv Quloéeviac

Akadnpaiko £€tog 2020 — 2021

EAAQVKO AVOLKTO MavenLoTA L0

MMZ «Aloiknon TouploTikwy Emelpioswv»

EtAola Ospartikn Evotnta

= «Aloiknon TouptouoU kot Touplotikwy Entiyeiproswv» (ATE60)

Navemotiuo Atyaiou

AMMZ «Ztpatnyikn Aloiknon Touplotikwy Mpooplopwyv Kot Emyelproswv Olofeviagy
Eapvo gEaunvo

=  Mapketivyk TouptoTikwv lNpooplouwv kot Eniyeipriocewv @Quroéeviac

Akadnpaiko £€rog 2019 — 2020

EAANVIKO AVOLKTO MavenioTro

MMZ «Aloiknon TouploTikwy Emiyelpnoswv»
EtAola Ogpatikn Evotnta
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= Touptotiko Mapketivyk @opewv, Opyavwoswv kat Emyeipricewv (ATE61)

Navemotiuo Atyaiou

ANMZ «Ztpatnyikn Aoiknon Touplotikwy Mpooplopwv kat Emixelproswv Olofeviag»
Eapwvo eEaunvo

=  Mapketivyk Touptlotikwv lMNpooplouwv kot Eniyeipricewv @roéeviac

Metropolitan College (o cuvepyacia pe to Oxford Brookes University)
MSc International Hospitality, Events and Tourism Management
Xelpepvo e€apnvo

= Tourist Consumer Behavior and Marketing

Akadnpaiko £tog 2018 — 2019

EAANVLIKO AvOLKTO MaveNIOTALLLO

MMZ «Alwoiknon Touplotikwy Emxelproswv»

EtAola Oepatikn Evotnta

= Toupliotiko Mapketivyk Qopewv, OpyavwaoewyV kat Ertiyeiprioswy (ATE61)

Navemotiuo Atyaiou

ANMZ «Ztpatnyikn Aloiknon Touplotikwy Mpooplopwyv Kat Emielproswv Olofeviagy
Eapwvo gtaunvo

= Mapketivyk TouptoTikwV lpooptouwv kot Emiyeipnoswyv @Quroéeviac

Akadnpaiko £€rog 2017 — 2018

EAANVIKO AVOLKTO MavenLoTh Lo

MMZ «Aloiknon TouploTikwy Emxelprioswv»

EtAola Ospatikn Evotnta

= Touptotikd Mapketivyk @opewv, Opyavwoewyv kat Enyeipricewv (ATE61)

Navemotio Awyaiov - TEI ABAvag - EKKE

AANME «Kawvotopia kat Emiyelpnpatikotnta otov ToupLopo»
Eapvo g€aunvo

= [IpoBoAn TouplotikoU Mpoopiouov

Akadnpaiko £tog 2016 — 2017

Navemotio Awyaiov - TEI ABrRvag - EKKE

AANMZ «Kawotopia kat Emyelpnpatikotnta otov ToupLopo»
Xeluepvo egaunvo

= [lpoBoArn Touptatikou lpooptouol

Eapwvo ggaunvo
= [lpoBoArn Touptatikou lpooptouol

EizHrHzEIZ ZE METANTYXIAKA MPOrPAMMATA ZNOYAQN (META ANO MPOZKAHZH)

Akadnpaiko ‘Erog 2021-2022

Xapokonelo Naveniotipo — Navenotiuo Atyaiou - Universite Paris | Pantheon-
Sorbonne (IREST - Institute de Recherche et d' Etudes Superieures du Tourisme)
AAANMY «Sustainable Tourism Development: Heritage, Environment, Society»

=  Heritage Marketing (Etoriynon 16 wpwv)

Akadnpaiko ‘Erog 2020-2021

Xapokonelo Naveniotipo — Navenotiuo Atyaiou - Universite Paris | Pantheon-
Sorbonne (IREST - Institute de Recherche et d' Etudes Superieures du Tourisme)
AAANME «Sustainable Tourism Development: Heritage, Environment, Society»

= Heritage Marketing (Etonynon 12 wpwv)

Akadnpaiko ‘Etog 2019-2020
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Xapokonelo Naveniotipo — Naveniotipuo Atyaiou - Universite Paris | Pantheon-
Sorbonne (IREST - Institute de Recherche et d' Etudes Superieures du Tourisme)
AAANMZ «Sustainable Tourism Development: Heritage, Environment, Society»

=  Heritage Marketing (Etaniynon 6 wpwv)

Akadnpaiko ‘Erog 2018-2019

Xapokonelo Naveniotipo — Navenotiuo Atyaiou - Universite Paris | Pantheon-
Sorbonne (IREST - Institute de Recherche et d' Etudes Superieures du Tourisme)
AAANME «Sustainable Tourism Development: Heritage, Environment, Society»

= Heritage Marketing (Etoriynon 3 wpwv)

Xapokonelo NaveniotipLo
MM «Blwouun Avamtuén»
*  Avantuvélaka Eniyeipnotakd Mpoypauuata (Etoriynon 4 wpwv)

MNMZ «Ekmaidevon & NoATlopog»
= [loAitiotikég Atadpouéc (Etaniynon 6 wpwv)

Akadnpaiko ‘Erog 2017-2018

Xapokonelo NoveniotipuLo

NM3 «Edappoopévn Alattoroyia - Atatpodn»

=  Awaopalion Mototntacg ota Tpoeiua (Ewonynon 3 wpwv)

Akadnpaiko ‘Erog 2016-2017

Xapokonelo NoveniotipuLo

MM «Blwouun Avantuén»

=  Taoeig kat Kawvotouieg otov Blwatuo Touplouo yia Emtiyelpriostg, KatavaAwtég
kat Mpooptououg (Etariynon 3 wpwv)

AIAAKTIKH EMNEIPIA $THN EZ ANOITAZEQN EKNAIAEYZH

Juvepyalduevo Ekmatdeutiko Mpoowmikd EAANvikoU Avolktou Navemiotnuiou
MMZ «Aloiknon Touplotikwy Emuxelproswv»
=  Touptotiko Mapketivyk Mopéwv, Opyavwoeswyv kot Emyeipnocwv (ATE61)
(2021-2022, 2019 -2020, 2018-2019, 2017-2018)
= Awoiknon TouptouoU kat Touplotikwy Emiyeipioswy (ATE60)
(2020-2021)

JUMMETOXN oTNV avamntuén tou Ekmatdeutikol YAoU Kat Tou Eyxelpldiou MeAétng tou
ouyypauuatog «Mdapketivyk Touptouou kat @loéeviag», twv P. Kotler, J. Bowen, J.
Makens, S. Baloglu (EmpéAela E. Xpriotou, Emotnpoviky Ouada A. AltootoAdkng, Ou.
BitouAaditn kat A. TkpitlaAn), tng Oepatikng Evotntag «Touplotiko MApKeTvyK
Qopcwv, Opyavwoewv kot Emtiyelpnoewv (ATE61)»

(2021-2022)

Avartuén EkmatSeutikol UALKOU Kol UALKOU a€LoAdynong Twv SLEAKTIKWY EVOTATWY €€
amootdoswg ekmaidevong «/nnovation Management» kai «Strategic Alliances &
Networks» ota mAaiola tou «Developing Advisors in a Novel Business Transfers &
Acquisitions Environment (DANAE) - Teletraining Platform», mou anoéidel «Certificate
of Advanced Professional Skills on the domain of Business Transfers» mAfpw¢ cupfato
e to mpotumno ISO/IEC 17024: 2012.

(01/08/2015 £€wg 31/03/2016)

Aldaokolia ota mAOioLO TOU TIPOYPAUUATOC « ETTIKALPOTTOING YVWOEWY amo@oitwy AE]
otnv Opyavwaon, Atoiknon Touptlotikwy Entyeipnoewv kat otnv Mpowdnon TouploTikwv
Mpooptouwv», 6mou Ta 2/3 Tou TPOYPAUUATOC ATAV £ AMOOTACEWG Kmaildeuon
(25/02/2015 éwg 24/03/2015)
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Aldaokalia oto mAaioLo TOU MPOYPAUUOTOG «EMKALPOTTOiNoN YVWOEWV arto@oitwy AEI
otnv Opyavwaon, Aoiknon Touplotikwy Enyelpnoewv kat otnv Mpowdnon TouploTikwv
Mpooptouwy», 6mou ta 2/3 Tou TMPOYPAUUATOC ATAV €€ OMOOTACEWC eKmaidsuon
(09/03/2015 £wg 30/06/2015)

Avamrtuén  Ekmotdeutikol UAKOU Twv  OLOOKTIKWY eVOTNTWY €€  OMOCTACEWG
ekTaldevong Tou €pyou «Emikaipomnoinon yvwoewv amopoitwv AEl otnv Opyavwon,
Atoiknon Touptotikwy Emtiyelpricewv kat otnv Mpowdnon Touptotikwv lNpooplouwv»
(25/02/2015 €wg 05/06/2015)

NOINEzZ AKAAHMAIKEZ APASTHPIOTHTEZ

Session Chair/Moderator, “Motivation in Tourism/Sport/Marketing”, 8th International
Conference on Strategic Innovative Marketing and Tourism (ICSIMAT), 17-21 July 2019,
North Aegean, Chios, Greece.

Session Chair/Moderator, “Distribution Channels, Sharing Economy and New Business
Models in the Tourism Industry”, 7th International Conference on Strategic Innovative
Marketing and Tourism (ICSIMAT), 17-20 October 2018, Attica, Athens, Greece.

International Journal of Technology Marketing (IJTMKT), ISSN: 1741-8798 (online),
1741-878X (print), Ad hoc/Occasional Reviewer

ZYMMETOXH ZE ENIZTHMONIKEZ & ENAMTEAMATIKEZ ENQZEIZ

‘ MéAog tng EAANVIKAC Akadnpiag MApKETIVYK

‘ MéMocg tou European Social Marketing Association

| MéAog Tou Ivatitoutou Emtikowvwviag

‘ 16pUTIKO HENOG Tou cUAAOYOU «EAANVEG ETuoTrioveg TOUpLOPOU»

I6pUTIKO UEAOC TOu CUAAGYOU doltnTwyv Tou TUNUatoG Epmoplag & Atadnpiong
«Marketing Club» pe okomo tnv mpowBnon Kot mPooAn Tou TUAHUATOG KABwWG KoL TNV
gvioyuon SNULOUPYLIKWY OXECEWY TWV POLTNTWV LE TOUG ETILXELPNMATIKOUE KUKAOUG TNG
B. EM\GSag.

EIZHrHZEIZ 3E ANANTYZIAKA ZYNEAPIA (META AMO MPO3KAHZH)

Mapoucioon omMOTEAECUATWY ETLOTNUOVIKNG MEAETNG «Epeuva yla thv olkovouia
Stapolpacuov: H mepintwon tng Airbnb», IkoUAtoog 2., Kovtng A., Kuplakdkn A.,
Y8paln A. oto 1o BnB Guest Conference, Alopydvwaon Smart Press

(ABnva, 24/01/2019)

Elonyntng mpoypaupato¢ OAokAnpwuévn MapéuBacn AoTikAC AvAmtuéng tng
nieploxic Notiou TpApatog tou Afupou Apyoug pe Bépa: «Auvarotntee TouploTikhc
Avantuéncg Apyoug»
(Apyoc, 23/09/2008)

Ewonynon pe Bpa «0 poAog tou Touptouou atnv Avamtuén twv Opetvwv Oykwv» atny
nuepida t¢ lMepipépetac Oeooadiac «Touptouoc otou¢ Opewvoug Oykoug: H
niepintwon tn¢ Mivéou» (Kahaumaka, 25/07/2008)

Baolkdg elonynthg mpoypaupotog OAokAnpwpévn MapguBacn Meploxng Npdvolag tou
Anpou NaumAiou pe Béparta:

«Touptotikn Avamtuén tne moAng tou NaumAiou»

(NawmAlo, 25/09/2006)

«Biwaotun Touptotikn Avarmtuén»
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| (NawwmAto, 27/09/2006)

Elonynon e B€pa «Mapketivpk TormikoU TouptotikoU [MpooplouoU» otnv nUepiLda
«Mpoontikég Biwaowung Touptotikng Avamtuéng», Tou Anuou Zkidbou
(2kwaBoc, 24/06/2005)

ENAITEAMATIKA ZEMINAPIA - ZYNEAPIA - ENIMOPOQ3EIZ

Jepwaplo «The Boutique Hotel Masterclass: Metatpémovtag to éevodoxeio aag os va
kepdowopo boutique hotel»

Travel Media Applications

(ABnva, 11/02/2016)

Zepwaplo «Food & Beverage Management kait Cost Control»
Travel Media Applications
(ABnva, 07/03/2016)

Jepwaplo «Tourism Marketing in Action»
JUvdeopog EAANVIkwy TouploTikwv Emuxelprioewv (ZETE) | THR Barcelona
(ABRva, 16/12/2004)

Yepwaplo «Training instructors on teaching tools — TraiN»

EOviko Kévtpo Miotomoinong uvexlopevng EmayyeApatikng Kataptiong (EKENIT) |
16pupa Kpatikwv Ymotpodwwv (IKY) | Life Supporting Technologies (LifeSTech)
Universidad Politecnica de Madrid - UPM

(Madrid, 1-7/03/2009)

AleBvég Emotnpovikd Zuvédplo «New Models for Destination Management and
Marketing Structures»

WTO (Naykdouou Opyaviopol TouplopoU)

(Aapvaka, Kmpog 21-22/10/2004)

AleBvég Emotnpoviko Tuvedplo «Buwotun Touptotikn Avartuén kat MeptBaidov»
Mavemnotnuiov Awyaiou
(Xtog, 2-5/10/2003)

Tepwapuo «Crisis Management: Avtiuetwriton twv MME»
JUvdeopog EAAnvikwv Touplotikwyv Emixelprioewv (ZETE) | SK Consulting
(ABrjva, 6-8/12/2001)

AleBvég  Zuvédplo  «luvepyaoia  Anuootou-ISiwtikou  touéa:  Evioyuon tng
AvtaywvioTikoTnTac Tou ToupLtouoU »

JUvdeopog EAANvikwv Touplotikwy Emxelprioewv (ZETE) |Emiyxelpnuatikd ZupBouAto
tou WTO

(ABrjva, 14-15/11/2001)

AleBvég Emotnpovikd Xuvedplo «Tourism on islands and specific destinations» tou
Mavemnotnuiov Awyaiou
(Xiog, 14-16/12/2000)

Huepida «To Mapketivyk oti¢ EAANVIKEG ETIXELPHOELSH
T.E.l. Oeooalovikng | Tunua Epmoplag kat Atadnuong (Marketing)
(@ecoalovikn, 24/03/1999)

ENASXOAHZEIE / AIAKPIZEIZ

MéAog tng OpyavwTtikig Emitponn¢ tou dleBvoucg emotnuovikol cuvedpiou «Tourism
on islands and specific destinations» tou MNavemotnuiou Alyaiou
(Xiog, 14-16/12/2000)
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YnievBuvocg dlopydvwaong tng Nuepidag «To MapkeTivyk oti¢ EAANVIKEG ETIYXELPNOELGH
oto T.E.l.-Oecoahovikng Tunua Epnoploag kat Atadnuiong (Marketing)
(©@ecoalovikn, 24/03/1999)
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